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* Gartner’s Top 10 Strategic Technology for 2007 ~ 2017
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: o * What's Your Data Strategy, HBR, May 2017
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SecING ANY VALUE ?

How Fortune 1000 — Using Big Data

Profitability | pecrease Expenses

Increase the Speed of Current

Increase Find New Innovation Avenues
Revenue

Launch New Products/Services
Add Revenue
Future Transform Business for the Future

Culture,
Transform | gqtaplish a Data-driven Culture
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Started and
seen value

49.2%

31.1%

44.3%

36.1%

32.8%

27.9%

27.9%

not seen value started
23.4% 27.4%
33.4% 35.5%
20.2% 35.5%
26.8% 37.1%
22.0% 45.2%

23.7% 48.4%

41.5% 30.6%

* How Companies Say They’re Using Big Data, HBR, Apr 2017
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WHILE NETWORKS M P[{OAA=

NO CHANGE IN ISSUES

44% 45% = Rarely/Never/Don’t Know
= Weekly/Sometimes
= Always/Very often

2016

N

) When compared across 8 markets
of 2013, there is no improvement in
the issues faced at all.

Source: Ericsson ConsumerLab, Keeping Smartphone Users Loyal Report 2013, Experience shapes mobile customer loyalty,

2016 , Base: All smartphone users accessing internet services over mobile broadband, at least weekly - base 8 markets
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Percentage of smartphone users globally
using new video centric apps and features

10%

6%

All 8 apps 5-7 apps

35%
30%
19%
2-4 apps 1 app None

® No. of applications used- For USA/UK/Sweden/South Korea

EMERGING APP BEHAVIORS

ARE VI

DEO CENTRIC

Source: Ericsson ConsumerLab, Experience shapes mobile customer loyalty, 2016

Base: Smartphone users using apps at least wee

kly over mobile broadband in US, UK, South Korea & Sweden
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BRIDGES THE GAP - eEA
ICO C U CC
i E2E Session Service Level
Records Index
A every user— constantly updating — linked to root A
# causes and actions #
Session
| QoE Perception of the service quality
per user
)I Individual Subjective Service : >
@ Scoring Quality Importance @
Technical Expectation Cqstomgr
Network Scoring Satisfaction
Performance Surveys (NPS)
ERICSSON EXPERT ANALYTICS
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Network Data Correlation
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for Data Enrichment and Scalability
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ccA ENABLeES THeE IMMEDIATE, z
FLEXIBLE INSIGHT CONSUMPTION ™

@ LG

Applications for Marketing, Operations,
Planning, Customer Care, Management, ...

Personal Export of data &
dashboards knowledge
» Create, save » Combine with
and share own other data lakes
dashboards » Analyses
outside EEA

Productized Applications
» User interface for different functions

» Cross functional work based on a
single truth & focus on action

» Evolving based on global best-practice

Unique Knowledge
Customer Centric, Actionable, Cross-functional, Productized
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VALUE OF BIG DATA
ANALYTICS

TREAT DATA AS AN ASSET

CREATE A

CREATE A NEW BUSINESS BUSINESS

AROUND DATA
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Improved Value
User Experience for Money

Propensity /-\ \
% % % %k
To Buy \-/
Relevance of
Existing Offerings
Higher Reason I]W
To Churn

More Viable Reduce
Choices Churn
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FROM DATA TO INS

e ClLIMERS
THEONE CLICK oy | SRl ess WANT
N — CcC b =
CHALLENGES U | Senienore

(O %)
OPERATORS THE CONSUMER
LAG BEHIND JOURNEY AS A
LEADING BRANDS BRAND BUILDER

@® Amazon @ PayPal
@ Netflix @ Top three operator average

70%

60%

50%

40% . i i

30% I

20% i

o i 1 Iila |
0% = - =

Makes my Provides an easy, Offers the best Innovative
life easier hassle-free online experience

experience
* Consumer challenges operators to deliver the one-click experiences Dec 2016
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B2C MONETIZATION

@LG

PERSONALIZED WINNING-BACK
OFFERS STRATEGY
PREDICTIVE - LOST CUSTOMERS -
RETENTION/TAILORED MOST LIKELY
PROGRAM OFFER RETURNEES

MORE SOPHISTICATION IN THE ANALYTIC
TARGET GROUP -> INDIVIDUAL

ERVICE JOURNEY PERSPECTIVES

PRO-ACTIVE CUSTOMER INTERACTIONS
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B2B MONETIZATION

GeO LOCATION

ACTIONABLE
RELATIONSHIP

BEHAVIOR
INSIGHTS

CREATE A BUSINESS AROUND DATA
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A 1S DEPLOYED IN SMALL
AND VERY LARGE OPERATORS

NUMBER OF
SUBSCRIBERS IN
eEA DEPLOYMENTS
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~ 24 mio

0.5 mio \

\ < )
~ 8 mio /



SecING ANY VALUE ?

How Fortune 1000 — Using Big Data

Profitability | pecrease Expenses

Increase the Speed of Current

Increase | Find New Innovation Avenues
Revenue

Launch New Products/Services
Add Revenue
Future Transform Business for the Future

Culture,
Transform | qtaplish a Data-driven Culture
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* How Companies Say They’re Using Big Data, HBR, Apr 2017







